Terms and Conditions for LeadLUU Voting Incentives
Win your share of £2500+ incentives by voting in the LeadLUU Elections.

1. This prize draw is open to all students from the University of Leeds who submitted a vote
during the LeadLUU 2026 elections.

2. To win your share of £2500+ in incentives, you must vote during the LeadLUU elections

between 16 and 18 March 2026. Full details of prizes are detailed in the prize table

below.

Only one entry will be counted per person, regardless of the number of votes made.

4. Winners will be randomly selected within 7 days after voting closes and will be contacted
via the email address used to vote. Your email address will not be used for any other
purpose.

5. Allincentives are non-exchangeable. Physical incentives must be collected from the
Leeds University Union Building; collection arrangements will be made with each winner.

6. Leeds University Union is not liable for any damage, loss, injury, or disappointment
experienced by entrants in connection with participating in the incentive draw or by
receiving an incentive. Once received, all responsibilities related to the incentive will rest
with the winner.

7. Leeds University Union reserves the right to amend these terms and conditions or
cancel the incentive draw at any time without prior notice.

8. The incentive draw and these terms and conditions will be governed by English law and
any disputes will be subject to the exclusive jurisdiction of the courts of England and
Wales.

9. Incentives must be redeemed by Friday 15 May 2026 or will be forfeited.
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Incentive Table:

Item Quantity

Macbook 1(£999)

iPad 2 (£329 x 2 = £658)
Gear Toy 20 (£27.50 x20 = £550)
Sony WH-CH520 Headphones 10 (£33 x 10 = £330)
£10 LUU Voucher 15 (£10 x 15 = £150)
£25 LUU Voucher 2 (£25x 2 =£50)
Nintendo Switch 1(£259.99)




NEW PUBLICITY, INFORMATION AND IMAGERY

1. Winner announcement and verification

1.1. We may contact winners using the details provided at entry to administer the
promotion, confirm eligibility, and arrange prize delivery/collection.

1.2. To help demonstrate that a valid award took place, we may publish or make available
(on request) limited winner information, such as: first name and initial / surname and
county / affiliation, and (if relevant) a winning entry/extract, unless a winner objects or
there is another lawful reason not to do so.

2. Use of winners’ name, image and content for marketing

2.1. If you are selected as a winner, we would like to use your name, image (photo/video),
voice recordings, likeness and/or comments (“Winner Content”) for publicity and
marketing purposes connected with this promotion and our wider marketing.

2.2. We will only use Winner Content for marketing where we have a lawful basis to do so.
In most cases for winner publicity imagery, we will ask for your explicit agreementvia a
separate publicity consent (for example, a release form or email confirmation). You can
refuse and still receive your prize.

3. Where we may use Winner Content

3.1. If you agree, we may use Winner Content in:

(a) our websites and landing pages;

(b) our social media channels (including reposts and paid promotion);
(c) email marketing and internal communications;

(d) print and digital materials (eg posters, flyers, screens);

(e) press releases and media coverage relating to the promotion.

4. Withdrawal / objection



4.1. If we rely on consent for Winner Content, you may withdraw your consent at any time
by contacting MarComms@luu.ac.uk . Withdrawal will not affect the lawfulness of any use
before withdrawal.

4.2. Where we rely on legitimate interests (for example, limited publication of winner
details to evidence a valid award), you have the right to object. If you object, we will assess
your request and stop that use unless we have compelling legitimate grounds.

5. Safeguarding and sensitive circumstances

5.1. If awinneris under 18, we will require consent from a parent/guardian before
capturing or using identifiable Winner Content for marketing. We may also limit what we
publish for safety reasons.

5.2. We may decline to publish any information orimagery where we reasonably believe
publication could create a safeguarding or welfare risk.

6. Third parties and platforms

6.1. Social media and press outlets are independent controllers of content posted on their
platforms. Once published, content may be shared or re-posted by others and may be
accessible worldwide.
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